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~There are many opportunities for Service-Learning (S-L)
, . Year 3 Advertising & Public Relations student Stacey Lim sh
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INTEGRATED MARKETING

To desian a campaign for TOUCH Diabetes S i
7 MODULE g paign for labetes Support to raise awareness,
(EMM”NIU‘UON and debunk Mgfks and sfereofﬂyes surroundinﬂ diabetes. 8

WHAT I LEARNT

@ | Jfkouﬂkf that diabetes affects mainl\tj older Feoyle and that ﬂ\eﬂ'd

look sicklﬁ and weak. Bo\tj, was | so wrong! We interviewed people
with diabetes and found out that:
—> many 3ouﬂ\s are affected b\tj diabetes

—> many People with diabetes are very active and Manage it with
better |if‘esJ£3|e habits and support from friends, f‘amilg and

the communif&.

MY C-L PROJEGT

@ We applied classroom |earninﬂ and learnt even more durinﬂ our Fro\]ecf
Z how to deve|o]> a ﬂood campaig desiﬁn, stretch a budaefﬁ et efc

|'ve adoFerd better |i1°esJ£3|e habits and have reminded
friends and {'\amﬂﬂ to do the same.
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My project team (that’s me!)

An un{’orﬂeﬁable experience! We aﬂ)lied wrifinﬂ, ?kojaGra?kg, videograykﬁ and edifinﬂ skills
1o develop 2 documentaries, to be used as advocac‘tj Tools bﬁ HAND, our NGO Parjmer.

Mg Team kelyed devclo? a video on female circumcision. We interviewed a bomoh
(Traditional medicine Prac’tiﬂoner) and were shocked to learn That Many Women there had
circumcision without anaesthesia as H\cg had no Money for it.

We also visited the “Under the Bridﬂe" communifﬂ in Sumbaﬁa. The ?overqu there was somdkiv\ﬂ 've never had
exposure to. | was ﬂ|ad 1o |r\e|]> in a small way bﬂ deve\o?inﬂ articles for HAND 1o use to raise awareness about the
y\iﬂWt of that commw\ijca.

In Madura, we went o two schools and interacted with the children and 3ouﬂ\ there — we even Jtaugh’t some of them
Fho’toara?kgl | can never {"orﬂefc how k“??ﬂ the children were desPthe kaviv\ﬂ so little. I've learat 1o treasure the ?eoplc and

H\inﬂs in my life a lot more.

/V\g JEP experience iW\FaCJCed me s0 much that | Joined S-L

Ckamys. | wanted to see how else | could make an iMPaCJE.

MY GAMPAIGN

|"ve always had a love for nature and an interest in
environmental issues. S-L Ckam?s qave me the
opportunity to propose, plan and then execute an
eco-campaign for the first time. The campaign,
NP qoes Eco, was an advocacg drive 1o ﬂejt Peoyle

1o ?ledﬂe To take concrete s’teys 1o Prthech the

¥

environmenjf.

We ﬂojf 1126 Pledﬂes in \jusjc
3 days! Plus we've hit 766
followers on our |v\sJCaﬂraM
(IG) which is still ﬂeﬁinﬂ

Pledﬂes from new Peoy\e. 'm

WHAT'C NEXT

As an extension to our campaign, we're

also s0 happy that | ot my holding an |G competition in June 2619,

classmates o switch 1o using

We're invthina Peoy\e from the different

metal straws.

NP schools to do an eco—ckallev\ﬂe, Take

Fkthos and Jtaﬂ NP GOES ECO

WHAT | LEARNT

It was not all

smoo’tk—sailinﬂ. But

| discovered that |
) LAk 1 was resilient. .. and
e with my classmates ‘ ‘
who ke\yed Ha lot for \ -7 that | had a knack
the campaign. | for de&an! Some of My desiﬂns

[ - My CAPSTONE PROJECT
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I'm super stoked about doina a Wo\]ec’f for Sinﬂa?ore Cancer Sociejtg.
© '~y
S We'll be develo?iv\ﬂ a cervical cancer campaign and we've a|read3 ST,

My S=1 joumey conlinues ) brainstormed some exciting ideas. Can't wait to share more soon!
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