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Refine your search
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[] 2014
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SUBJECT
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Edit this search

Step 4: Click on the “book” icon to

access the e-book

Book Results Chapter Results

Sacial Media Marketing
Khare, Phyllis John Wiley & Sons 2012

118119143

Available on request

s | S0CIAl Media Marketing

]
heting

Bratton, Susan; Evans, Dave Wiley 2012

1SBN: 9781118194492, 9781118227671
Updated with 100 pages of new content, this edition is better than ever In the newest edition
> . expert Dave Evans bypasses theory to provide you with
Step 3: Reﬁ ne yO ur ing, implementing, and measuring social media
search results by
using the filter
\_ options provided

ISBN: 9780739167298, 9780739167304

,Hana S. Lexington Books 2011

Social Media: Usage and Impact, edited by Hana S. Noor Al-Deen and John Allen Hendricks,
provides a comprehensive and scholarly analysis of social media while combining both the
implementation and the effect of social media in various environments, including educational
settings, strategic communica. .
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Social Media Marketing ~

by Khare, Phyllis

PUBLISHER
John Wiley & Sons

DATE

2012-12-01 I_e$$0|'| 1

Getting Started with
Social Media Marketing
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If the Library does not own a particular e-book, you may browse it for 5 minutes.
Following that, you will be asked to confirm that you want to submit a request to
borrow the e-book.

REQUEST THIS BOOK

Social Media Marketing . \
Your request will be sent 1o your librarian for approval. Step 6: Fill up the
“Request this Book”
NAME )
online form. You
REPLY-TO EMAIL will be notified via
CONFIRM EMAIL email once the
book is ready for a
STAFF NPNET ID /
STUDENT NO 7-days loan. J
EXPLAIN NEED Select one... ﬂ

HEQUESTED AccEss ~ / “day loan

MESSAGE
(OPTIONAL)
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Step 7:Click on the “download”
icon to download the e-book

1.What device are you using?

e Step 8:Select the device

« Book, CD,

wei  you are using and click

L on the “continue” icon

media mai i0s Android
instruction (iPad, iPhone, iPod) (Phane, Tablet)

® 'm using my own computer

O I'm using a public computer

Continue

Other
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2. Install

. O You will need Bluefire Reader

"

Bluefire Reader is required to download books. This
from Adobe Reader

You will also need a free Adobe ID to read this book.

Get Bluefire Reader

Done with this step

free software is different

3.download

Step 9:Download the
respective software and
click on the “Done with

this step” hyperlink

Social Media Marketing

AuthorKhare, Phyllis

Length:309 pages

File Size: 41308701K (40340.5MB)

Expires In: 6 day(s) and 23 hour(s).

/ DOWNLOAD FORMAT: PDF

Step 10:Click on the
“Download Your Book” button

Need Help?
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DlueFire
readenr

You must authorise this device with
Adobe ID

to read this Adobe DRM-protected eBook.

Create a free Adobe ID

Adobe ID

Password

By authorising this app you confirm your
acceptance of our Privacy Policy.

Need help with Adobe ID?

Step 11:Enter Adobe )
ID and password

Step 12:Click on the b

“Authorise” button )
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Print and Copy e-book content
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To print: Click on this icon I
Getting Started with
Social Media Marketing

4 Build social authority to build your online credibility.

# Brand your social aocounts with similar images and
colors o create o coherent ook and leel for your
business online.

[ To copy: Click on this icon

» Write bios thal engage potential customerns ina way
that would invite them to write back to you

+ Create an online soclal business card with About me.
= Use Flickr to access photos from any computer.

+ Help potential customers find you throush Google
searches.

»* Create a gravatar that enables you to take your
sty name, picture, and a whole list of your stats with
e you everywhere you go online.
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